
Chinese Gamer Focus Groups Findings                                                                        Niko Partners, August 2010 
 

 Niko Partners 2010 
Reproduction without written permission from Niko Partners is prohibited. All rights reserved. 

http://www.nikopartners.com 

Table of Contents 

About Niko Partners ............................................................................................................................. 1 

Methodology ........................................................................................................................................... 4 

Executive Summary .............................................................................................................................. 7 

Group 1: 18-24 Year Old Hard-Core Gamers (Sanya) ............................................................. 14 

Group 2: 18-24 Year Old Hard-Core Gamers (Shanghai)....................................................... 17 

Group 3: 25-29 Year Old Hard-Core Gamers (Sanya) ............................................................. 22 

Group 4: 25-29 Year Old Hard-Core Gamers (Shanghai)....................................................... 25 

Group 5: 30-39 Year Old Hard-Core Gamers (Sanya) ............................................................. 28 

Group 6: 30-39 Year Old Hard-Core Gamers (Shanghai)....................................................... 31 

Group 7: 18-24 Year Old Non Hard-Core Gamers (Sanya) .................................................... 34 

Group 8: 18-24 Year Old Non Hard-Core Gamers (Shanghai).............................................. 36 

Group 9: 25-29 Year Old Non Hard-Core Gamers (Sanya) .................................................... 39 

Group 10: 25-29 Year Old Non Hard-Core Gamers (Shanghai) ........................................... 42 

Group 11: 30-39 Year Old Non Hard-Core Gamers (Sanya) ................................................. 44 

Group 12: 30-39 Year Old Non Hard-Core Gamers (Shanghai) ........................................... 46 

Appendix A: List of key quotes heard during the twelve focus groups ............................ 48 

Appendix B: List of popular game titles repeatedly mentioned by focus group 

participants ........................................................................................................................................... 50 

 

  


